South Hunsley School — Business Area Rationale

Welcome to the Business Curriculum

Learning
not only for
. . . . purpose but for
Our Business curriculum reveals how our lives are shaped by local, national and its own sake

international economic and social factors. Our students learn to make informed
decisions based on clear analysis and evaluation, to better manage their personal

Limitless

financial resources and those of others, to be adaptable, creative, and enterprising. Our potential of

Business curriculum recognises and welcomes ethical practice by companies and itiite
: H distinction

service providers. and high

achievement

The curriculum makes coherent links between different functional areas of businesses
in a local, regional, and global settings and fosters business literacy. This literacy is
enhanced through careful sequencing of topics, alongside the development of
discursive and written skills in order to embed key knowledge, vocabulary and
concepts.

Strong
community,
taking collective
responsibility for
ourselves and
others

Business at South Hunsley School

Young people are growing up in a globalised and dynamic world, with limitless opportunities and potential open to them.
New opportunities and challenges will emerge in their lifetimes that are unimaginable today. Developing technologies,
environmental and societal challenges, demographics, global competition and changing consumer demand will drive these
changes. Studying ‘Business’ helps to equip students with the understanding, skills and attitudes to participate in an
interconnected world that is itself always learning.

Students are encouraged to develop their knowledge and understanding of Business by thinking like an Entrepreneur and an
Economist. They acquire knowledge of the internal and external influences on Business decision making and apply these to

real-world topical Business case studies. By thinking like an Entrepreneur, they are able to develop an increasing knowledge

of Enterprise and the impact of Business on the global community in the 21% Century.

Students apply these skills in lessons with increasing levels of competence. They are encouraged and empowered to build
upon their own employability skills outside of lessons. Strong links are made with Gatsby Benchmarks, Character Education,
and employers through the school’s Employer Led Scheme.
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Using various ratios to interpret
financial data

What are the different
job roles and contracts
offered by businesses?

Analysing a range of business
financial documents to judge

business performance Investigate
the sales

process and
ways to
improve it

How does a business train and
develop its employees?

Making Human Resources Decisions

Making Financial Decisions
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Growing the Business Making Marketing Decisions Why

managing

quality is
important
What are the methods of business growth? What pricing strategies do
R businesses use?
\ How do businesses use
How does promotion to increase
technology, the P ¢ X A R revenue?
economy and
legELasE:?er;;re:’;aCt What sources of finance are
available to start-up and
What are the risks and established businesses?
What is the marketing mix and rewards of running a
how do businesses use it? franchise operation?
Interpret a
break-even

Making the Business Effective

Evaluate the influence Why is a business plan so Investigate what influences business
different stakeholder important? location decisions
groups have on business Calculate business
activities

revenue, costs and profit

How do business aims and
objectives change over
time?

What are the different legal Investlgate.the competitive
. environment
structures of businesses?

Enterprise & Entrepreneurship Spotting a Business Opportunity

What are the risks and How to identify and
How do business rewards of setting up a understand customer needs
ideas come about? business?
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Investigate and
profile famous
entrepreneurs

Techniques for carrying out
market research
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Segment, target and position
a business in a market




